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Fundamentals Of Strategy 2nd Edition Test Bank moreover it is not directly done, you could endure even more nearly this life, going on for the
world.
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current and in-depth Canadian and global cases will show students how to
apply the strategy concepts in real-world scenarios. Today’s strategy
modules are delivered in a wide variety of diﬀerent formats to a wide
range of audiences. Instructors frequently ﬁnd themselves faced with the
challenge of delivering their modules in relatively short time frames to
student groups with very diverse educational and employment
backgrounds. This text is designed to assist instructors in meeting this
challenge by covering the core aspects of strategy as concisely as
possible without losing academic depth.
Strategic Management, Loose-Leaf Print Companion Jeﬀrey H. Dyer
2017-10-16 Strategic Management delivers an insightful and concise
introduction to strategic management concepts utilizing a strong mix of
real-world contemporary examples. Written in a conversational style, this
product sparks ideas, fuels creative thinking and discussion, while
engaging students with the concepts they are studying.
Fundamentals of Marketing Paul Baines 2017-04-27 Do you want to know
how a traditionally French brand expands into an international market,
how a department store can channel its business online, or how any
organization can incorporate social media into their communication
campaigns? What can you learn from these practices, how do
theyincorporate sustainability and ethical practice, and how could it
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1987 British Library 1988
Fundamentals of Physics, Volume 2 David Halliday 2021-10-05
Renowned for its interactive focus on conceptual understanding, its
superlative problem-solving instruction, and emphasis on reasoning skills,
the Fundamentals of Physics: Volume 2, 12th Edition, is an industryleading resource in physics teaching. With expansive, insightful, and
accessible treatments of a wide variety of subjects, including photons,
matter waves, diﬀraction, and relativity, the book is an invaluable
reference for physics educators and students. In the second volume of
this two-volume set, the authors discuss subjects including Coulomb???s
Law, Gauss??? Law, and Maxwell???s Equations.
Essentials of Strategic Management John E. Gamble 2011 This title
responds head-on to the growing requests by business faculty for a
concise, theory-driven strategic management concepts and cases text.
Foundations of Strategy Robert M. Grant 2015-07-20 Foundations of
Strategy, Canadian Edition is a concise text aimed at both undergraduate
and MBA students. With the needs of these students in mind, the authors
made sure that the text was written in an accessible style, with a clear,
comprehensive approach and sound theoretical depth. An excellent set of
fundamentals-of-strategy-2nd-edition-test-bank
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inﬂuence your career, whether in marketing or not? Incorporating the big
brand case studies, unique expert insights, and engaging learning
features of the best-selling Marketing by Baines, Fill, and Rosengren,
Fundamentals of Marketing is the most complete resource for students
looking for a briefer guide to help build their theoreticalunderstanding of
marketing into skilful practice. Covering the most essential theories and
latest trends, this book take you from the traditional marketing mix to the
cutting-edge trends of the discipline, with a particular focus on
sustainability, ethics, and digitalization. With cases featuring international
companies such as YouTube, Kopparberg,and Nestle, and exploring issues
such as greenwashing, guilt appeals, and responsible branding, the book
goes beyond marketing theory to illustrate marketing at work in the
business world, and how it can be used to promote a company's success.
Review and discussion questions conclude each chapter, prompting
readers to examine the themes discussed in more detail and critically
engage with the theory. Links to seminal papers throughout each chapter
also present the opportunity to take learning further and read in depth on
selected topics. A fully integrated Online Resource Centre allows you to
learn from real-life marketers whose video interviews expand on the
book's Case Insights to oﬀer a more in-depth view of their world. From
Withers Worldwide to Aston Martin, Lanson International to Spotify,
household names as well as SMEs andonline businesses discuss their reallife marketing dilemmas and how they navigated their way to a positive
outcome. Test bank questions, internet activities, and web links also allow
you to test your learning and explore key concepts further. Fundamentals
of Marketing has all you need to begin your journey into the fascinating
world of marketing. The book is accompanied by an Online Resource
Centre that features: * For everyone:* Case Insight videos* Library of
video links* WorksheetsFor students:* Author audio podcasts* Multiplechoice questions* Flashcard glossaries* Employability guidance and
marketing careers insights* Internet activities* Research insights* Web
links For lecturers:* VLE content* PowerPoint slides* Test bank* Essay
questions* Tutorial activities* Marketing resource bank* Pointers on
answering the discussion question at the end of each chapter of the book*
fundamentals-of-strategy-2nd-edition-test-bank

Figures and tables from the book in electronic format* Transcripts of the
Case Insight videos
Strategic Healthcare Management Stephen Lee Walston 2013
Books in Print 1993
Operations Management in Healthcare Dr. Corinne M. Karuppan, PhD,
CPIM 2016-06-14 Describes how to build a competitive edge by
developing superior operations This comprehensive, practice-oriented text
illustrates how healthcare organizations can gain a competitive edge
through superior operations – and demonstrates how to achieve them.
Underscoring the importance of a strategic perspective, the book
describes how to attain excellence in the four competitive priorities:
quality, cost, delivery, and ﬂexibility. The competitive priorities are
interrelated, with excellent quality laying the foundation for performance
in the other competitive priorities, and with targeted improvement
initiatives having synergistic eﬀects. The text stresses the beneﬁts of
aligning the entire operations system within the parameters of a business
strategy. It equips students with a conceptual mental model of healthcare
operations in which all concepts and tools ﬁt together logically. With a
hands-on approach, the book clearly demonstrates the “how-tos” of
eﬀectively managing a healthcare organization. It describes how to
negotiate the diﬀerent perspectives of clinicians and administrators by
oﬀering a common platform for building competitive advantage. To bring
the cultural context of a healthcare organization to life, the book engages
students with a series of short vignettes of a ﬁctitious healthcare
organization as it strives to achieve the status of a highly reliable
organization. Integrated throughout are a variety of tools and quantitative
techniques with step-by-step instructions to assist in problem solving and
process improvements. Also included are mind maps linking competitive
priorities and concepts, quick-reference icons, dashboards displaying
measurement and process tracking, and boxed features. Several project
ideas, team assignments, and creative thinking exercises are proposed. A
comprehensive Instructor Packet and online tutorials further enhance the
book’s outstanding value. Key Features: Includes mind maps to connect
competitive priorities, concepts, and tools Provides an extensive tool kit
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for problem solving and process improvements Presents icons throughout
the text to emphasize competitive priorities and tool coverage
Emphasizes measurement with dashboards and includes data ﬁles for
statistical process control, queuing, and simulation Demonstrates human
dynamics and organizational challenges through realistic vignettes
Presents boxed features of frequently asked questions an real-world
implementations of concepts Provides comprehensive Instructor Packet
and online tutorials
Foundations of Sustainable Business Nada R. Sanders 2019-12-12
The second edition of Sustainable Business prepares future business
leaders to tackle the most crucial social and environmental issues of our
time. This engaging textbook provides students with a comprehensive,
balanced introduction to integrating sustainable business policies into all
core business functions and processes. The text employs a qualitativebased learning process to help students understand how leadership,
ﬁnance, accounting, risk management, marketing, supply chain
management, and operations can be adapted to meet the sustainability
goals of the 21st century. Looking at sustainable business from the
managerial viewpoint, the fully-updated new edition explains how and
why business is evolving due to increased consumer and regulatory
pressure for sustainable performance. Business topics are ﬁrst introduced
in the same manner as traditional MBA programs, and then examined
through the lens of sustainably. The text incorporates real-life examples
of social and environmental leadership to demonstrate the eﬃcacy of
good sustainable business decisions, and illustrates the negative
ramiﬁcations of outdated, purely economic-driven managerial decisionmaking. Inﬂuential concepts based on interdisciplinary research in
sustainability are discussed in detail, and practical insights address how
to turn policy into practice in the workplace.
Fundamentals of Physics, Volume 1 David Halliday 2021-10-05
Renowned for its interactive focus on conceptual understanding, its
superlative problem-solving instruction, and emphasis on reasoning skills,
the Fundamentals of Physics: Volume 1, 12th Edition, is an industryleading resource in physics teaching. With expansive, insightful, and
fundamentals-of-strategy-2nd-edition-test-bank

accessible treatments of a wide variety of subjects, including straight line
motion, measurement, vectors, and kinetic energy, the book is an
invaluable reference for physics educators and students. In the ﬁrst
volume of this two-volume set, the authors discuss subjects including
gravitation, wave theory, entropy and the Second Law of
Thermodynamics, and more.
Books in Print Supplement 1994
Foundations of Strategy Robert M. Grant 2015-03-30 Foundations of
Strategy, Second Edition is a concise text aimed at both undergraduate
and Masters students. Written in an accessible style with the needs of
these students in mind, the latest edition has a clear, comprehensive
approach, underlined by sound theoretical depth. The content has been
fully revised and updated to reﬂect recent developments in the business
environment and strategy research. Features of the text include: 10
chapters covering all the topics in a typical one-semester course. Concise
and integrated treatment of strategy implementation focusing on strategy
in practice. Integration of the not-for-proﬁt sector. Opening and closing
chapter case studies covering a range of real-world, global examples.
Featured Example and Case Insight boxes throughout chapters to give an
additional dimension to the subject matter. An extensive range of learning
and teaching materials accompany this text including instructor manual,
case teaching notes, test bank and PowerPoint slides, for instructors.
Resources for students include self-test quizzes and glossary ﬂashcards to
check understanding. Access the full resources online at
www.foundationsofstrategy.com.
Fundamentals of Business (black and White) Stephen J. Skripak
2016-07-29 (Black & White version) Fundamentals of Business was
created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech
Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative CommonsNonCommercial ShareAlike 3.0 license.
The Investment Advisor Body of Knowledge + Test Bank IMCA
2015-03-05 The complete body of knowledge for CIMA candidates and
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professionals The 2015 Certiﬁed Investment Management Analyst Body of
Knowledge + Test Bank will help any ﬁnancial advisor prepare for and
pass the CIMA exam, and includes key information and preparation for
those preparing to take the test. CIMA professionals integrate a complex
body of investment knowledge, ethically contributing to prudent
investment decisions by providing objective advice and guidance to
individual and institutional investors. The CIMA certiﬁcation program is the
only credential designed speciﬁcally for ﬁnancial professionals who want
to attain a level of competency as an advanced investment consultant.
Having the CIMA designation has led to more satisﬁed careers, better
compensation, and management of more assets for higher-net-worth
clients than other advisors. The book is laid out based on the six domains
covered on the exam: I. Governance II. Fundamentals (statistics, ﬁnance,
economics) III. Portfolio Performance and Risk Measurements IV.
Traditional and Alternative Investments V. Portfolio Theory and Behavioral
Finance VI. Investment Consulting Process
Fundamentals of Physics David Halliday 2021-09-28 Renowned for its
interactive focus on conceptual understanding, its superlative problemsolving instruction, and emphasis on reasoning skills, the Fundamentals of
Physics, 12th Edition, is an industry-leading resource in physics teaching.
With expansive, insightful, and accessible treatments of a wide variety of
subjects, including straight line motion, measurement, vectors, and
kinetic energy, the book is an invaluable reference for physics educators
and students.
Contemporary Strategy Analysis Robert M. Grant 2016-01-05 A
strategy text on value creation with case studies The ninth edition of
Contemporary Strategy Analysis: Text and Cases focuses on the
fundamentals of value creation with an emphasis on practicality. Topics in
this edition include: platform-based competition and ecosystems of
related industries; the role of strategy making processes; mergers,
acquisitions and alliances; and strategy implementation. Within the
twenty case studies, students will ﬁnd leading companies that are familiar
to them. This strategy analysis text is suitable for MBA and advanced
undergraduate students.
fundamentals-of-strategy-2nd-edition-test-bank

An Introduction to Banking Moorad Choudhry 2018-02-19 A practical
primer to the modern banking operation Introduction to Banking, Second
Edition is a comprehensive and jargon-free guide to the banking
operation. Written at the foundational level, this book provides a broad
overview of banking to give you an all-around understanding that allows
you to put your specialty work into context within the larger picture of
your organization. With a speciﬁc focus on risk components, this second
edition covers all key elements with new chapters on reputational risk,
credit risk, stress testing and customer service, including an updated
chapter on sustainability. Practical material includes important topics such
as the yield curve, trading and hedging, asset liability management, loan
origination, product marketing, reputational risk and regulatory capital.
This book gives you the context you need to understand how modern
banks are run, and the key points operation at all levels. Learn the critical
elements of a well-structured banking operation Examine the risk
components inherent in banking Understand operational topics including
sustainability and stress testing Explore service-end areas including
product marketing and customer service Banks continue to be the heart
of the modern economy, despite the global ﬁnancial crisis —they have
however become more complex. Multiple layers and a myriad of functions
contribute to the running of today's banks, and it's critical for new and
aspiring bankers to understand the full breadth of the operation and
where their work ﬁts in. Introduction to Banking, Second Edition provides
an accessible yet complete primer, with emphasis on the areas that have
become central to sustainable banking operation.
Fundamentals of Marketing Montrose S. Sommers 2001 Sommers,
Barnes, Fundamentals of Marketing, 9th Canadian Edition is back - hotter
than ever in full-colour, hardcover, with a new 8 1/2 x 11 trim size. It is
the most highly integrated text on the market, incorporating Internet,
multimedia and the "New Marketing" throughout: in text materials and
boxed examples, chapter opening cases, and part-ending cases.This book
was the ﬁrst on the market to incorporate WWW addresses and in this
edition the authors go well beyond that with an in-depth look at how
companies are making technology an important part of their successful
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marketing strategies. The authors have also made it a priority to integrate
other important and current themes such as global marketing, customer
relationships, small business and entrepreneurship. There is a new
emphasis throughout the book on the new view of marketing, focusing on
current applications of service quality, customer retention, and customer
relationships. Global examples and coverage are integrated
throughout.This edition oﬀers a completely new design, a revised
supplements package, a new interactive web page, and CBC video cases.
Resources in Education 1993
Digital Marketing Fundamentals Marjolein Visser 2019-11-04 Digital
Marketing Fundamentals is the ﬁrst comprehensive digital marketing
textbook to cover the entire marketing process. The academic theory
behind Digital Marketing, as well as techniques and media, is discussed.
Digital Marketing Fundamentals is easy to read and contains many
international examples and cases. The Dutch version of this book
(Basisboek Online Marketing) has become a standard issue in The
Netherlands. In this book, all relevant aspects of digital marketing are
addressed: strategic aspects, the use of the Internet for market research,
product development and realisation, branding, customer acquisition,
customer loyalty and order processing. The book also discusses eﬀective
websites and apps, digital analytics and planning, and management. The
application of social media and mobile communications is seamlessly
integrated into the topics. Digital Marketing Fundamentals is suitable for
commercial and management courses in higher education, including
universities and business schools, and for professionals working in digital
marketing. To request access to the book's online resources, please click
here: http://www.digitalmarketing.noordhoﬀ.nl For FAQs:
https://www.basisboek-onlinemarketing.nl/faq-lecturers.html
Fundamentals of Physics David Halliday 2021-09-28 Renowned for its
interactive focus on conceptual understanding, its superlative problemsolving instruction, and emphasis on reasoning skills, the Fundamentals of
Physics, 12th Edition: Extended, is an industry-leading resource in physics
teaching. With expansive, insightful, and accessible treatments of a wide
variety of subjects, including straight line motion, measurement, vectors,
fundamentals-of-strategy-2nd-edition-test-bank

and kinetic energy, the book is an invaluable reference for physics
educators and students. This extended edition contains additional
coverage not contained in the standard Fundamentals of Physics, 12th
Edition, including discussions of quarks and other subatomic particles,
nuclear physics, and nucleus energy.
Essentials of Strategic Planning in Healthcare Jeﬀrey Harrison 2010
Essentials of Strategic Planning in Healthcare introduces readers to the
factors inﬂuencing the strategic planning process in hospitals and other
health services institutions today. Structured around a comprehensive
case study and accompanying end-of-chapter exercises, this text places
readers in the planner's seat, asking them to apply what they have
learned to lead the hospital in the case study to success. Topics covered
include: The role leadership plays in strategic planning Organizational
factors critical to strategic planning Completing a SWOT analysis
Analytical tools that support strategic planning Key data sources available
to planners Strategic opportunities presented by pay-for-performance
initiatives Communicating the strategic plan to multiple stakeholders
Linking the strategic plan to operating performance Physician involvement
in strategic planning Strategic planning initiatives across the continuum of
care Hospital-physician integration models Factors aﬀecting strategic
planning in the post-acute care industry Jeﬀrey P. Harrison, PhD, FACHE, is
an associate professor of health administration at the University of North
Florida. Previously, Dr. Harrison held a wide range of managerial
positions, including chief operating oﬃcer of a hospital, director of a large
medical group, and leader at the health system level. He is founder and
president of Harrison Consulting Group, Inc., a healthcare consulting ﬁrm.
Forthcoming Books Rose Arny 2000
Marketing Information Hiram C. Barksdale 1995
Journal of Marketing 1983 Apr. issues for 1940-42 include Papers and
proceedings of the semi-annual [Dec.] meeting of the American Marketing
Association, 1939-41.
Quality by Design Marjorie M. Godfrey 2017-02-13 Quality by Design
reﬂects the research and applied training conducted at Dartmouth
Medical School and The Dartmouth Institute Microsystem Academy under
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the leadership of health care improvement gurus Gene Nelson, Paul
Batalden, and Marjorie Godfrey. It’s an ideal text for teaching the
fundamentals of quality improvement in health care, providing a clear
linkage of theory to practice. The second edition advances the clinical
microsystem theory by addressing the organizational levels of
macrosystems (large entities like hospitals and health care organizations)
and mesosystems (intermediate levels of a health care organization, such
as information systems, service line programs and centers, and clinical
departments, which serve as a link between separate microsystems and
support the microsystem by acting as a sort of mediator with the larger
macrosytem) in more depth. Field-tested teaching techniques and tools
for faculty, interprofessional improvement teams, and leaders of health
care systems are presented. New and updated illustrative case studies
bring the clinical microsystems approach to life.
Strategic Management John A. Parnell 2013-01-15 In Strategic
Management: Theory and Practice, Fourth Edition, John A. Parnell leads
readers through detailed, accessible coverage of the strategic
management ﬁeld. Concise and easy to understand chapters address
concepts sequentially, from external and internal analysis to strategy
formulation, strategy execution, and strategic control. Rather than
relegating case analysis to a chapter at the end of the book, Parnell aligns
each chapter's key concepts with 25 case analysis steps. Current
examples and high interest real-time cases, largely drawn from The Wall
Street Journal and Financial Times, illustrate the key role of strategic
management in the United States and around the world.
Australian National Bibliography: 1992 National Library of Australia
1988
Paperbound Books in Print 1992
Hematology in Practice Betty Ciesla 2018-11-27 Basic principles of
hematology made memorable. Build a solid understanding of hematology
in the context of practical laboratory practice and principles. Visual
language, innovative case studies, role-playing troubleshooting cases, and
laboratory protocols bring laboratory practice to life. Superbly organized,
this reader-friendly text breaks a complex subject into easy-to-follow,
fundamentals-of-strategy-2nd-edition-test-bank

manageable sections. Begin with the basic principles of hematology;
discover red and white blood cell disorders; journey through hemostasis
and disorders of coagulation; and then explore the procedures needed in
the laboratory.
Ebook: Fundamentals of Corporate Finance Brealey; Myers; 2016-04-16
Ebook: Fundamentals of Corporate Finance
American Book Publishing Record 2006
Strategic Management and Competitive Advantage: Concept and Cases,
eBook, Global Edition William Hesterly 2015-02-27 For courses in strategy
and strategic management. Core strategic management concepts without
the excess. Just the essentials, Strategic Management and Competitive
Advantage strips out excess by only presenting material that answers the
question: does this concept help students analyze real business
situations? This carefully crafted approach provides students with all the
tools necessary for strategic analysis. MyManagementLab for Strategic
Management is a total learning package. MyManagementLab is an online
homework, tutorial, and assessment program that truly engages students
in learning. It helps students better prepare for class, quizzes, and
exams—resulting in better performance in the course—and provides
educators a dynamic set of tools for gauging individual and class
progress. Please note that the product you are purchasing does not
include MyManagementLabLab. MyManagementLabLab Join over 11
million students beneﬁting from Pearson MyLabs. This title can be
supported by MyManagementLabLab, an online homework and tutorial
system designed to test and build your understanding. Would you like to
use the power of MyManagementLabLab to accelerate your learning? You
need both an access card and a course ID to access
MyManagementLabLab. These are the steps you need to take: 1. Make
sure that your lecturer is already using the system Ask your lecturer
before purchasing a MyLab product as you will need a course ID from
them before you can gain access to the system. 2. Check whether an
access card has been included with the book at a reduced cost If it has, it
will be on the inside back cover of the book. 3. If you have a course ID but
no access code, you can beneﬁt from MyManagementLabLab at a reduced
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price by purchasing a pack containing a copy of the book and an access
code for MyManagementLabLab (ISBN:9781292060378) 4. If your lecturer
is using the MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study
programme. For educator access, contact your Pearson representative. To
ﬁnd out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
Financial Services Marketing Christine Ennew 2013-07-18 This new
edition balances the theoretical and the practical for advanced
undergraduates, those specialising in ﬁnancial services at postgraduate
level, individuals undertaking professional courses such as those oﬀered
by the IFS School of Finance, and employees working within the ﬁnancial
services sector. Ennew & Waite draw from global business cases in both
B2B and B2C marketing, taking a unique approach in terms of structure
by splitting discussion between marketing for acquisition and marketing
for retention. This fully updated and revised second edition features: A
revised approach to the industry in the light of the global ﬁnancial crisis,
including ethical considerations, consumer conﬁdence issues, and new
approaches to regulation New sections on e-commerce and its impact on
customer relationships New case studies and vignettes A new companion
website to support teaching, including PowerPoint slides, test bank
questions, additional cases and cameo video mini-lectures. Financial
Services Marketing 2e will help the student and the practitioner to
develop a ﬁrm grounding in the fundamentals of ﬁnancial services
strategy, customer acquisition and customer development. Reﬂecting the
realities of ﬁnancial services marketing in an increasingly complex sector,
it provides the most up-to-date, international and practical guide to the
subject available.
Financial Services Marketing Christine Ennew 2013-07-18 This new edition
balances the theoretical and the practical for advanced undergraduates,
those specialising in ﬁnancial services at postgraduate level, individuals
undertaking professional courses such as those oﬀered by the IFS School
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of Finance, and employees working within the ﬁnancial services sector.
Ennew & Waite draw from global business cases in both B2B and B2C
marketing, taking a unique approach in terms of structure by splitting
discussion between marketing for acquisition and marketing for retention.
This fully updated and revised second edition features: A revised
approach to the industry in the light of the global ﬁnancial crisis, including
ethical considerations, consumer conﬁdence issues, and new approaches
to regulation New sections on e-commerce and its impact on customer
relationships New case studies and vignettes A new companion website to
support teaching, including PowerPoint slides, test bank questions,
additional cases and cameo video mini-lectures. Financial Services
Marketing 2e will help the student and the practitioner to develop a ﬁrm
grounding in the fundamentals of ﬁnancial services strategy, customer
acquisition and customer development. Reﬂecting the realities of ﬁnancial
services marketing in an increasingly complex sector, it provides the most
up-to-date, international and practical guide to the subject available.
The British National Bibliography Arthur James Wells 2005
El-Hi Textbooks & Serials in Print, 2000 2000
International Business Shad Morris 2020-07-21 Leveraging their extensive
background at multi-national corporations, co-authors Shad Morris and
James Oldroyd created an International Business course that is current,
concise, and easy to implement. As instructors themselves, the authors
focused on engaging pedagogy that prepares students for the global
marketplace and created interactive resources to deepen the learning
experience. This second edition of International Business includes
extensive updates including coverage on important topics like COVID-19,
Brexit and the US-China trade war. Additionally, the WileyPLUS course
provides just-in-time resources like chapter introductory videos,
whiteboard animations, cases/case application problems, adaptive
practice, and more to help students apply their learning and think
critically.
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